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What is the ShakeOut? 

The Great ShakeOut is an  
annual statewide/regional earthquake drill  

on the third Thursday of October 
 

 

Millions of people practice… 

Register today at ShakeOut.org! 



Nationwide and International 

(Official ShakeOut Regions also include British Columbia, Quebec, Japan, New Zealand,  
& Italy, with additional participation each year in more than 15 other countries) 



2013 Drill - 870,000 in WA 
  
All 2013 drills 23.1 M registered 

 
 
 

 
 

October 16, 2014 @ 10:16 am 

Register today at ShakeOut.org 
 
As of today – 938,000+ in WA 
Clallam County - 7,186  
Jefferson County – 2,299  
Grays Harbor County – 9,254 
Pacific County – 2,678 
King County – 311,376 
 

 
 
 



•  Consider what would happen in a big 
earthquake and what you can do now  
to reduce damage and recover quickly. 

 
•  Practice “Drop, Cover, and Hold On” 

•  Secure Your Space 
- Top heavy furniture 
- Water heaters 
- TVs & electronics 
- Vulnerable structures 
- Etc. 

 

•  Store More Water 
-  1 gallon per person per day for at least 

3 days and ideally for 2 weeks 
 

•  Have a Fire Extinguisher(s) 
- Everyone must know proper use 

Key ShakeOut Preparedness Messages 
At home, work, and school: 



Tsunami Messaging  

Materials developed by Redwood Coast, Tsunami Work Group (Humboldt State University - CA) 



Readiness Information 

•  www.earthquakecountry.org 

•  Putting Down Roots in 
Earthquake Country 
–  32-page handbook 

–  Includes “Seven Steps to 
Earthquake Safety” 

–  Online to read, download, or 
order free printed copies 

•  www.Terremotos.org 



Why the ShakeOut Works  
Using Research-Based Strategies to Encourage Sustainability: 

Everybody participates on the Same Day at the Same Time 

-  I see someone like me doing it, maybe I should do it too. 

-  Have people take ownership of the idea (i.e. convince them it was their 
idea to participate). 

-  Learn potential consequences and how to avoid them. 

-  Very Important: Hearing a consistent message many times across many 
contexts contributes to credibility (e.g. Roots). It avoids giving people an 
“out.” 

  

  



What	
  you	
  
should	
  do	
  

Why	
  you	
  want	
  
to	
  do	
  it	
  

Value-Based Messaging: A Profound Shift 



1.  Preparing now will help your family survive and recover 
from the next big earthquake 

2.  Taking simple steps to prepare will help you get back to 
normal faster after a big quake hits. 

3.  Preparing today will help your family be safe during and 
after a the next damaging earthquake. 

 
There’s a dual focus on “preparing to survive” the shaking and  
“preparing to recover” after the shaking stops.  

Summary 



Action Plan Example Astoria Workshop 
Promotion of Citizen Science and Preparedness  

-  15 Quake Catcher Network Stations installed in Pacific and Grays 
Harbor Counties. Examples: 
-  Ocosta HS 
-  Shoalwater Bay Indian Tribe Region 
-  Bogwater Brewery & Education Center 
-  Pacific County Emergency Management Station 
-  South Bend City Hall 
-  Willapa Harbor Hospital 

Community Event 5/13/14 
-  Hosted by South Bend JHS 
-  Alyssa Caudill & Key McMurry 
  (CEETEP ‘13) 
- Facilitated by student leadership class 

 



Action Plan - You have:  
•  a deep understanding of your audiences 

•  hard won ties with their local community 

•  an established reputation for providing 
reliable information 

•  an established brand 

•  a staff with many talents that come from 
and/or have connections to the 
community 

•  resources to offer programming within a 
framework that makes sense for the 
institution and the audiences you serve    

•  a place where people gather to interact, 
share, and learn   
 

 



 
 
 
 
 
  Working Together to Promote and Improve 
   Preparedness, Mitigation, and Resilience 

 
 
 
 
 
 
 

 

 
 

The Great ShakeOut 


